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To 70% twv epwtnBeviwyv CEO avedepe

00

Cost and margin

pressure
709% of surveyed CEOs
named addressing cost
9 and margin pressure
as a top priority
Talent:
Making retail

a career again

29% increase in retail
vacancies, up from 1.7% in
2019 to 2.2% in 2023

Key trends

trends will

Return of polarization

1in 5 consumers in Europe intend
to splurge on groceries aver the

next 3 months, while 45%
continue to look for ways 9
to save money
Food to go:
A wrestling
match for share
of stomach

x2.5 faster growth expected
in away-from-home food
(~89%) vs overall grocery (~3%)

characterize

o the European o
grocery retail

Conversational
commerce: The next
wave of analytics

& promising generative Al use
cases can uniock 10-20% of
the value of advanced
analytics and Al

Retail media:
Click here to boost
the bottom line

20 out of the top 30 European
grocers already have an
established retail

media business

McKinsey
& Company

market in 2024

Sustainability: Progress
made, still a long
way to go

299 of top 10 retailers have
achieved Scope 1 and 2 targets
for 2025; however, none of

them report progress
Online: on Scope 3 targets
Liberation
from offline
37% of online shoppers
in the UK go to different

stores online than offline
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flicon I_ﬁll'lllll! K TNV AQVTIHETWIILON TNC TieoN S KOOTOUC Kal
neplémpiov kEpdoug nepiBwpiou kKEpdouc wc Kopudaia
npoTepaloTNTaA
r’
. 1 otoug 5 katavalwteg otnv Eupwrn okonevel
Emotpo@n me

va aAAGEel KataoTnua Tpodipwy Toug
noAwone gEMOpEVOUC 3 HNVER, v TO 45% ouvexilel va
avaldnta Tporouc £E0IKOVOUNONG XPNHATWY

AvapeveTal 2,5 ¢popeg TaxUuTEPN

Evac aywvas maAns yu avantuén ota TpdPIua rou
peyuAotepo uepidio KatavaAwvovTtal Hakpla ano 1o oritl
(~8%) EvavTl TG OUVOALKNG
KatavaAwong
InuEI@OBNKe npoodocs To 29% twv 10 Kopudaiwv
ot BiwowémTu EM]:[EI[JUJV htuvuc'f]q EXOUV
EMITUXEL TOUG OTOXOUC TOUG
To 37% Twv d1adIKTUAKW®V
Online ameAcuBEpwON ayopaoT@Vv nmyaivouyv oe
umo vo offline dladpopeTiKA KataoThparta online

Kivie khix ot Kolvawiki

aro O, TL EKTOG ouVvOEONC

20 arno 1a 30 kopudaiec eupwNaikeg
aAuoideg Tpodipwy exouv nNdn pa

MEou Mavikiig naanong KABlEpWHEVN ETUXEIPNON KOIVWVIKWV
HECWV TNCS AlavIKNC MWANONC
Ot toAAG UTIOOYXOUEVEC TIEPINMTWOELC
Al eymopto 1o ENOPEVO KUNA XPNONE TEXVNTIAC VONUOOUVNG
MVIAUTIK®V OT0IXEiWY priopouv va EekAedwoouv 10 10-20%
™G aglag Twv MPonyUeEVLY
AVAAUTIKWY OoTotXElwy pe Al
Kivovea Savii to Auviko spmoplo. AUENON 29,4% OTIG Keveg
uoXoANnon BE WALVIO 8eoeig Alavikng, arno 1,7% To

2019 og 2,2% 10 2023
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